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Figure 1.19: Sony Ericsson T610 Mobile Phone
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3. Mobile Adult Market Development

3.1 Introduction
3.2 Market Drivers and Constraints
Figure 3.1 — Mobile Adult & Drivers and Constraints
3.2.1 Mobile Adult Content Market Drivers
i. Human Nature
ii. Return on Investment
iii. Convenience
iv. Privacy
v. High Device Penetration
vi. Target Market Match
vii. 3G Technology
viii. Age Verification
ix. Branding
x. Developing D2C Models
3.2.2 Mobile Adult Content Market Constraints
i. Public Reservation to Adult Content Usage
ii. Operator Reluctance and Lack of Age Verification
iii. Regulation
iv. Localisation and Optimisation
v. Network Constraints
Figure 3.2: Cisco Mobile Content Filtering System
vi. Handset Limitations
vii. Pricing
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x. Quality of Product
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3.3.3 Moantones
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Figure 3.3: Screenshots of Sexy Snake and Sex Puzzle
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Figure 3.4: Top Shelf Screenshot
3.4 Mobile Adult Content: Value Chain
Figure 3.5: Value Chain of Mobile Adult Content
3.5 Players in the Mobile Adult Content Market
3.5.1 Content Providers and Publishers
i. Hustler
ii. Mobestar/mGlamour
iii. Naked News
iv. Penthouse
v. Playboy
vi. Private
vii. Vivid Entertainment Group
3.5.2 Distributors, Aggregators, Application Service Providers, and Full Service Providers
i. Brickhouse Mobile
ii. Cherrysauce
iii. Jamba/Jamster
iv. MP Media
Figure 3.6: Screenshot of MP Media Adult Game
v. PhoneBox Entertainment
vi. Sexobile.com
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vii. Voooyeur/Tooothing
Figure 3.7: Screenshot of Voooyeur
viii. Waat Media
ix. Xobile
3.5.3 Other Enablers
i. Bango
Figure 3.8: Co-existence of On and Off-Portal Models
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iii. Wapple
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Table 4.19: Average Price ($) Paid for Mobile Adult Video & Games. Regional Forecast 2006-
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2011
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2011

4.5.4 Mobile Adult Video & Games ARPU
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ii. Asia Pacific Market
Table 4.27: Examples of Operator’s Adult Services in Australia and New Zealand
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Table 4.28: Asia Pacific Revenues from Adult Mobile Content ($m). Product Forecast 2006-201 |
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5.1 Introduction
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5.2.1 Introduction
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5.2.3 Regulatory Environments
i. Pan European
ii. National Legislation
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5.2.4 The UK Regulatory Environment
i. OFCOM
i. ICSTIS
iii. The Data Protection Act 1998 (DPA)
iv. The E-Commerce Directive (2000/3 1 EC) and the Electronic Commerce Regulations 2002
5.3 Regulation of Adult Services
5.3.1 Mobile Content Regulation in the UK
i. UK Operator Self Regulation Approach
ii. Independent Mobile Classification Body (IMCB)
iv. British Board of Film Classification (BBFC)
v. Regulating SMS
a. Premium Rate SMS Regulation in the UK
b. The E-money Directive
vi. UK Obscene Publications Acts
5.1.2 Pan-European Legislation and Regulation
i. Directive 95/46/EC: Processing Personal Data and the Protection of Privacy
ii. The E-Commerce Sector Data Protection Directive (2002/58/EC)
iii. The Distance Selling Directive (97/7/EC)
iv. PEGI
Figure 5.1: lcons Showing Content Descriptors and Age Ratings of Mobile Games Content
Descriptors
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i. Internet Content Rating Association (ICRA)
ii. Content Regulation in South Africa
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6.2.4 Privacy and Anonymity
6.3 Billing Types
6.3.1 SMS Models
i. Standard SMS Payment Model
ii. Premium SMS Payment Model
6.3.2 SMS MT Reverse Billing
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6.3.4 Premium Rate MMS (PRMMS)
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6.3.7 Enabling Technologies
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6.3.9 Billing and Charging Models
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6.4.1 Public Key Infrastructure (PKI)
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Table 6.2: How Digital Signatures Allow Security Services to be Applied to Billing Information
6.5 Billing Rules and Regulations
6.5.1 European Union Directives
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6.6 Mobile Bodies
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Figure 6.3: Payment Life Cycle of M-payment
6.6.2 The Mobile Payment Services Association (MPSA)
6.6.3 NACHA
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i. SMS-based Billing
ii. IVR-based Billing
iii. Carrier Billing
iv. Browse and Buy
v. Pay-per-view Billing
6.7.2 Example of Adult Content Billing
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Appendix 2: List of Major Regulators Worldwide
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