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• 37 Exclusive Forecast Tables
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revenues and smartphone shipments, as well as medical 
app downloads and content subscriptions.  

Scenario Based Analysis:Scenario Based Analysis: Customers will receive 
unparalleled coverage of mHealth cost savings projections, 
founded on three comprehensive scenarios, progressing 
from conservative to optimistic. In addition, the future 
reduction of outpatient-related costs made possible by the 
implementation of remote patient monitoring is calculated 
over a five year period. 
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