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markets including technologies, market 
characteristics and forecasts.

·Practical analysis of emerging 
opportunities for vendors & operators.

·Unique insight: interviews of leading 
players with significant experience of 
mobile gambling markets.

·Benefit from fresh thinking, intelligent 
market assessment.  

A unique analysis of mobile gambling ·

China, Japan & the UK?

·How has the growth in consumer smartphone adoption impacted upon the 
evolution of mobile gambling services?

·What are the advantages/disadvantages of deploying browser-based apps 
for gambling services?

·What strategies should service providers deploy to maximise their revenue 
opportunity from mobile gambling?

·To what extent have traditional hurdles constraining mobile gambling 
growth been removed or ameliorated?

What is the scale of mobile gambling transactions in the key markets of 

This report provides a thorough examination of the mobile gambling market, appraising optimal models for deploying and 
marketing mobile gambling services. It highlights the success of the Japan Racing Association (JRA) in developing a world-
leading betting application as well as the dramatic adoption achieved by VODone’s mobile lottery service in China.

To this end, this report provides country level forecasts for both China and Japan, as well as for the UK, which continues to be the 
market leader in mobile casino services. Key forecasts split by mobile casinos, mobile lotteries and mobile betting include:

•    Number of users
•    Average monthly wagers
•    Total annual wagers
•    Annual gross win
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analysis & forecasts

Mobile Gambling Markets: Analysis & Forecasts 

Report Analysis

This highly anticipated report, now in its sixth edition, delivers a deep-rooted understanding of the mobile gambling marketplace, 
identifying mobile gambling user habits such as the tendency towards snacking/multitasking opposed to dedicated usage.

It includes a number of case studies examining business models, strategic partnerships, application offerings and services and 
considers which countries/regions offer the greatest opportunity for the deployment and adoption of mobile gambling services. In 
addition this strategic report also provides a number of vital recommendations for players.
   

report overview

Market Forecast Suite 2010-2015

Total Wager ($m) on Mobile Gambling Services 
Split By Betting, Lottery & Casino 2009-20156 Year Analytical Forecasts

Split by 8 Key Regions

Complete Market Breakdown

Visual Clarity

 provide a detailed assay of 
current and future opportunities available across mobile gambling 
markets, focusing on key regions until 2015.

 North America; South America; 
Western Europe; Central & Eastern Europe; Far East & China

.

offers an expert appraisal of 
mobile gambling markets, detailing: pivotal drivers and hurdles to 
adoption; profiles of market-leading players; key player interviews 
and strategies; real-world case studies; future technologies; and 
recommendations for optimising revenues. 

 with 34 tables and full colour forecast charts.

 

; 
Indian Sub Continent; Rest of Asia Pacific and Africa & Middle East

 

Juniper Research specialises in providing high quality analytical research 

reports & consultancy services to the telecoms industry. We have 

particular expertise in mobile, wireless, broadband & IP-convergence. 

Juniper is independent & provides authoritative assessments of markets, 

technologies & industry players. Our analysts are experienced senior 

managers with proven track records in each of their specialist fields.

Each report is thoroughly researched, intelligently written & proof-read 

by qualified experts prior to publication. The report offers a rich mix of 

graphics, illustrations, technology roadmaps and tables.
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Mobile Casinos mobile users who gamble using casino type 
services; average monthly wager per user; total annual stakes; 
total gross win

mobile users who play lottery games via their 
mobile; average monthly wager per user; total annual stakes; total 
gross win

Mobile Lotteries 

Mobile Betting

Total Market

 

 

mobile users who engage in betting via 
mobile; average monthly wager per user; total annual stakes; 
total gross win

total wagers on mobile gambling services; 
total mobile gambling gross win
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